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Gymnasiums from the perspective of public culture
SHI Li-jiang
(Department of Physical Education, Zhengzhou Institute of Light Industry, Zhengzhou 450002, China)

Abstract:In the society of modern consumption, our bodies have become a special symbolic form and carrier, a sort
of capital. Gymnasiums for the purpose of physical exercise and beauty have been built and developed, gradually
forming a public culture. Planned and operated by technical means of the cultural industry, the gymnasium culture
has totally become a cultural industrial product. The convergence of fashion consumption is catalyzing gymnasiums
to become a symbol for the white-collar workers to show their social status and self-recognition, and gymnasiums
have become the “sports field of white-collar workers”. Women concern more about their figures than men,
considering gymnasiums a major place for beauty and leisure activities, and considering physical exercising as a
process of daily life aesthetics.
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